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Ricoh increases print vibrancy and differentiation with Neon Yellow toner 

Ricoh Europe, London, 15 November 2016 – Ricoh has launched Neon Yellow toner in Europe, allowing print service providers to produce highly creative, eye-catching value-added print.

The Neon Yellow toner has been developed for the fifth colour station on the Ricoh Pro™ C7100X series colour cut sheet digital production press. It will meet growing demand from the magazine, direct mail, retail and point of purchase markets for print that differentiates.

It expands the colour gamut, enhances images and can be used as a solid or highlight or graphic colour. When combined with other process shades, it can create a neon palette.

The toner is reflective under UV light to extend the range of printing possibilities offered by standard CMYK, white, or clear printing. This extends the variety of print possibilities. Print service providers can then develop more visually inspiring campaigns with their clients and deepen consumer engagement.

“The Neon Yellow toner will help our clients create more impactful, high quality, vibrant print,” says Benoit Chatelard, Vice President, Production Printing, Ricoh Europe. “There is a market appetite for high quality personalised stand out print and this latest addition to our portfolio will open up a wide number of opportunities.

“Everyday print possibilities, ranging from business cards and invitations to brochures and catalogues, can now benefit from an inventive twist. The toner provides a new way of making short or personalised print runs even more effective.”

The Neon Yellow toner is retrofittable, which means existing clients can expand the capabilities of the Ricoh Pro C7100X presses they operate today.

Discover the full range of Ricoh’s production printing services at www.ricoh-europe.com. 
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| About Ricoh |
Ricoh is a global technology company that has been transforming the way people work for more than 80 years. Under its corporate tagline – imagine. change. – Ricoh continues to empower companies and individuals with services and technologies that inspire innovation, enhance sustainability and boost business growth. These include document management systems, IT services, production print solutions, visual communications systems, digital cameras, and industrial systems.

Headquartered in Tokyo, Ricoh Group operates in approximately 200 countries and regions. In the financial year ending March 2016, Ricoh Group had worldwide sales of 2,209 billion yen (approx. 19.6 billion USD)

For further information, please visit www.ricoh-europe.com 
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