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How ink unlocks profitable print 

 
By Sander Sondaal, Director Commercial Print Sales, Ricoh Graphic Communications, Ricoh 
Europe  

                                             
Ricoh Europe, London, July 25, 2023 – When considering where your operational profits 

are being generated what is your main focus? Margins on jobs? Order volumes? Application 

diversity? 

 

Increasingly ink and toner choice is being explored by Print Service Providers (PSPs) for its 

ability to enhance profitability. That is the finding of the global Taktiful/WhatTheyThink 2023 

Specialty Digital Ink and Toner Embellishment Study. 

 

It reported that 41% of survey respondents who own digital ink and toner embellishment 

technologies said that the main reason they added specialty ink and toner capabilities was to 

generate more profit. 

 

It also found 27% said that specialty ink and toner jobs were ‘always’ more profitable than 

regular CMYK jobs, and 36% said they ‘usually’ are. 

 

A further 55% were satisfied with the profits they made from these jobs, while 40% were 

satisfied with the sales of these jobs. 

 

With 75% of respondents stating clients are interested in specialty ink and toner capabilities 

there is a lot of opportunity to capitalise on.  

 

NAPCO Research’s study, Adding Value to Digital Print, found print providers are levering 

Digital Print Enhancement to improve profitability. The survey of both print providers and 

marketers/brand owners found many printers are looking for new value added print 

applications to help boost their profit margins and differentiate their offerings.  

 

At the same time marketers value providers that offer ways to enhance print. Of the 600 

brand owners/marketer respondents that influence commercial printing taking the survey, 

52% said it was highly important that their print providers offer unique ideas to enhance the 

print they purchase.  

 

http://www.ricoh-europe.com/
http://www.ricoh-europe.com/
https://store.whattheythink.com/downloads/specialtyinkstudy/
https://www.napco.com/wp-content/uploads/Adding-Value-to-Digital-Printing-1.pdf
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The right technology innovation can transform printed materials from commodity, price 

sensitive offerings to higher value products that command a premium. 

 

Brands are prepared to pay premiums. Up to 33% for speciality colours such as white, 

metallic and fluorescent and 31% for security ink. 

 

Digital printing simplifies processes and reduces production costs for special effects while 

offering a wide array of value added options.  

 

For example the fifth colour station on the Ricoh Pro™ C7200X digital colour sheetfed press 

offers neon pink, neon yellow, white, clear, gold and silver toners as well as invisible red 

toners. 

 

Neon pink and neon yellow toners enable colours to pop, gold and silver elevates any 

application from catalogues, posters and flyers to direct mail, brochures, and invitations, and 

invisible red supports security features. White can be used as a base layer for high quality 

graphics on coloured and transparent media and clear can be used to add patterns or 

enhance photos. 

 

All of which enable PSPs to expand their creativity while also boosting their profitability. 

 

What difference could ink or toner choice make for your business? Talk to our team of 

experts to learn more. 

 
 

| About Ricoh | 

Ricoh is empowering digital workplaces using innovative technologies and services that enable individuals to 
work smarter from anywhere. 

With cultivated knowledge and organizational capabilities nurtured over its 85-year history, Ricoh is a 
leading provider of digital services, information management, and print and imaging solutions designed to 
support digital transformation and optimize business performance. 

Headquartered in Tokyo, Ricoh Group has major operations throughout the world and its products and 
services now reach customers in approximately 200 countries and regions. In the financial year ended 
March 2022, Ricoh Group had worldwide sales of 1,758 billion yen (approx. 14.5 billion USD). 

https://www.ricoh-europe.com/products/production-printers/cut-sheet-printers/pro-c7200sx.html
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